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UM, CHAMBER OF COMMERCE, COOPERATE 
IN BOOSTING BUSINESS METHODS
The second Middle Management Seminar for businessmen and other interested persons 
in the Great Falls area will begin March 14 in the Chamber of Commerce Building.
Bruce Shelton, executive vice president of the Great Falls CC, said he and the 
Chamber were pleased to carry on a tradition of cooperation with the University of 
Montana Business School in sponsoring the seminar. He said the seminar’s value was in­
estimable to the Great Falls business community.
Hubert R. Breuninger, associate professor of accounting and seminar coordinator, 
said the six-week seminar would be limited to 30 participants. There is a fee of $30 for 
the series, which terminates April 18. All six of the discussion leaders are members of 
the Business School faculty and specialist in their fields.
The six seminar topics, their leaders, dates and descriptions:
"Cash Flow vs. Accounting 'Net Income," by Dr. Jack J. Kempner, March 14, discussing 
the concept of cash flow and comparing the net profit and cash flow of a hypothetical firm
"The New World of Selling," by Dr. Lawrence J. Hunt, March 21, will deal with the 
changing character of the salesman's role; from the back-slapper to the company represen­
tative .
"Marketing," by Dr. Norman E. Taylor, March 28, will involve the nature and scope 
of marketing activities, consumer needs and buying behavior, product and service policies 
and merchandising.
Credits and Collections," by George L. Mitchell, April 4, will discuss some of the 
problems encountered by those whose business involves the extension of credit.
"Investment Management," by Dr. Charles Bown, April 11, will consist of a survey of 
the fundamental and technical approaches to investing in assets.
The final seminar, "Financing the Small Business," conducted by Fred A. Henningsen on 
April 18, will emphasize the alternatives that may be available to businessmen who have 
a demand for money.
Reservations may be secured by writing or calling the Great Falls Chamber of Commerce
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